DIRECT MAI
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The channel that delivers

Q the strongest R o I
\_/ for customer acquisition and retention is DIRECT MAIL.

Source: Target Marketing Magazine 2013 Media Study
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5 9 o/ of U.S. respondents agreed

with the following statement:
Source: Epsilon’s 2012 Channel Preference Study

of online Americans

NEUROSCIENCE have made a
roduct or service

'msat.pl);}sjicgl Es SHOW o/ Eurchase thanks to
media such DIRECT MAIL.
as prin t an d o Source: ExactTarget Channel Preference Survey
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“l enjoy getting postal
mail from brands

about new products.”

leaves a deeper footprint on the of online purchases are 0
human brain than the virtual. influenced by an offline channel.
Source: Millward Brown Global Research Study Source: iProspect Study

Prospect response rates

from DIRECT MAIL are more than

20X

that of email.

Source: 2013 DMA Statistical Fact Book
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Once the mail is
brought into the home

807

will sort the mail
immediately while 18%
will sort it later that day.

Source: USPS 2012 Mail Moment Study

is proven to
have an

‘“amplifier

effect”

on other advertising channels.

Source: Comscore Catalog Study

and here’s
one more:
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postcard

At Modern Postcard, we have over 20 years of expertise in start-to-finish direct mail marketing.
High quality products + Industry-leading service + Data-driven technology = Business-driving direct mail for you.

Start creating your
own better statistics.

Our friendly Direct Marketing Specialists will guide you through it.
Call 800.959.8365 or visit modernpostcard.com



